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May 2009  Fathom: Falmouth and Penryn Community Plan 

Please use this sheet to help us prioritise. 
Remember, tick the ‘5’ box if you feel the 
proposal should be actioned as a matter 
of urgency within the next 5 years; tick the 
‘15’ box if you feel the proposal should be 
a longer-term action; or tick the ‘No’ box if 
you disagree with the proposal.

Maritime
1. Our plan is to
maximize the benefi ts that
our remarkable location 
can bring to everyone in 
Falmouth and Penryn,
whether you are a 
recreational sailor, a marine-
based business, or someone 
who simply enjoys our 
water front setting.

1 5 ■ 15 ■ No ■
2 5 ■ 15 ■ No ■
3 5 ■ 15 ■ No ■
4 5 ■ 15 ■ No ■
5 5 ■ 15 ■ No ■
6 5 ■ 15 ■ No ■
7 5 ■ 15 ■ No ■
8 5 ■ 15 ■ No ■
9 5 ■ 15 ■ No ■
10 5 ■ 15 ■ No ■
11 5 ■ 15 ■ No ■
12 5 ■ 15 ■ No ■

Business & Economics
1. Investing in technology.

1A 5 ■ 15 ■ No ■
1B 5 ■ 15 ■ No ■
1C 5 ■ 15 ■ No ■
2. Supporting and 
retaining graduates.

2A 5 ■ 15 ■ No ■
2B 5 ■ 15 ■ No ■

3. Apprenticeship schemes.

3A 5 ■ 15 ■ No ■
4. Travel/transport 
infrastructure.

4A 5 ■ 15 ■ No ■
4B 5 ■ 15 ■ No ■
4C 5 ■ 15 ■ No ■
5. Supporting our 
industries and maximising 
our assets.

5A 5 ■ 15 ■ No ■
5B 5 ■ 15 ■ No ■
5C 5 ■ 15 ■ No ■
5D 5 ■ 15 ■ No ■
5E 5 ■ 15 ■ No ■
6. A vibrant future for 
the docks as part of a 
healthy local business 
infrastructure.

6A 5 ■ 15 ■ No ■
6B 5 ■ 15 ■ No ■
6C 5 ■ 15 ■ No ■

Crime & Safety
1. Reduce the levels of 
crime and disorder in 
Falmouth and Penryn over 
the time scale of the plan.

1A 5 ■ 15 ■ No ■
1B 5 ■ 15 ■ No ■
1C 5 ■ 15 ■ No ■
1D 5 ■ 15 ■ No ■
1E 5 ■ 15 ■ No ■
1F 5 ■ 15 ■ No ■
1G 5 ■ 15 ■ No ■

2. Reduce the fear of crime 
and disorder, and increase 
the levels of satisfaction in
the community about the
services involved in reducing 
crime and disorder.

2A 5 ■ 15 ■ No ■
3. Ensure that the 
community of Falmouth 
and Penryn feel safe when 
going about their daily lives.

3A 5 ■ 15 ■ No ■
3B 5 ■ 15 ■ No ■

Housing
1. New housing 
development.

1A 5 ■ 15 ■ No ■
1B 5 ■ 15 ■ No ■
1C 5 ■ 15 ■ No ■
1D 5 ■ 15 ■ No ■
1E 5 ■ 15 ■ No ■
1F 5 ■ 15 ■ No ■
1G 5 ■ 15 ■ No ■
1H 5 ■ 15 ■ No ■
1I 5 ■ 15 ■ No ■
1J 5 ■ 15 ■ No ■
1K 5 ■ 15 ■ No ■

2. Housing design
and construction.

2A 5 ■ 15 ■ No ■
2B 5 ■ 15 ■ No ■
2C 5 ■ 15 ■ No ■
2D 5 ■ 15 ■ No ■
3. Th e unique demands on 
Falmouth and Penryn as 
university towns.

3A 5 ■ 15 ■ No ■
3B 5 ■ 15 ■ No ■
3C 5 ■ 15 ■ No ■
3D 5 ■ 15 ■ No ■
3E 5 ■ 15 ■ No ■
4. Making communities 
more connected.

4A 5 ■ 15 ■ No ■
4B 5 ■ 15 ■ No ■
4C 5 ■ 15 ■ No ■
4D 5 ■ 15 ■ No ■
4E 5 ■ 15 ■ No ■
4F 5 ■ 15 ■ No ■
4G 5 ■ 15 ■ No ■
4H 5 ■ 15 ■ No ■

Over 50s
1. Opportunities to 
participate in an active, 
healthy lifestyle.

1A 5 ■ 15 ■ No ■
1B 5 ■ 15 ■ No ■
1C 5 ■ 15 ■ No ■
1D 5 ■ 15 ■ No ■
1E 5 ■ 15 ■ No ■
1F 5 ■ 15 ■ No ■

2. Older peoples voices 
should be heard.

2A 5 ■ 15 ■ No ■
2B 5 ■ 15 ■ No ■
2C 5 ■ 15 ■ No ■
2D 5 ■ 15 ■ No ■
3. Moving about Falmouth 
and Penryn.

3A 5 ■ 15 ■ No ■
3B 5 ■ 15 ■ No ■
3C 5 ■ 15 ■ No ■
3D 5 ■ 15 ■ No ■
3E 5 ■ 15 ■ No ■
3F 5 ■ 15 ■ No ■
3G 5 ■ 15 ■ No ■
3H 5 ■ 15 ■ No ■
3I 5 ■ 15 ■ No ■
3J 5 ■ 15 ■ No ■
3K 5 ■ 15 ■ No ■
4. Public toilets in 
Falmouth and Penryn.

4A 5 ■ 15 ■ No ■
4B 5 ■ 15 ■ No ■
4C 5 ■ 15 ■ No ■
4D 5 ■ 15 ■ No ■
4E 5 ■ 15 ■ No ■
4F 5 ■ 15 ■ No ■

To help us sort out your replies, can you tell us please:

Th e number of people contributing to this response:

Age range:  From                  to 

Your postcode: 

If you are replying on behalf of a business, 
group or organisation, please tell us which:

On the back of this form you will fi nd space to add further 
comments on any of the topics covered. Th ank you. 
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Tourism, Culture 
& Leisure
1. Falmouth and Penryn as  
tourism destinations.

1A 5 ■ 15 ■ No ■
1B 5 ■ 15 ■ No ■
1C 5 ■ 15 ■ No ■
1D 5 ■ 15 ■ No ■
1E 5 ■ 15 ■ No ■
1F 5 ■ 15 ■ No ■
1G 5 ■ 15 ■ No ■
1H 5 ■ 15 ■ No ■
2. Improving our 
leisure facilities.

2A 5 ■ 15 ■ No ■
2B 5 ■ 15 ■ No ■
2C 5 ■ 15 ■ No ■
2D 5 ■ 15 ■ No ■
2E 5 ■ 15 ■ No ■
2F 5 ■ 15 ■ No ■
2G 5 ■ 15 ■ No ■
3. A stronger and more 
varied cultural offering.

3A 5 ■ 15 ■ No ■
3B 5 ■ 15 ■ No ■
3C 5 ■ 15 ■ No ■
3D 5 ■ 15 ■ No ■
3E 5 ■ 15 ■ No ■

Students
1. Travel.

1A 5 ■ 15 ■ No ■
1B 5 ■ 15 ■ No ■
1C 5 ■ 15 ■ No ■
1D 5 ■ 15 ■ No ■
1E 5 ■ 15 ■ No ■
1F 5 ■ 15 ■ No ■
1G 5 ■ 15 ■ No ■
2. Private sector 
accommodation.

2A 5 ■ 15 ■ No ■
2B 5 ■ 15 ■ No ■
2C 5 ■ 15 ■ No ■
3. Community engagement.

3A 5 ■ 15 ■ No ■
3B 5 ■ 15 ■ No ■
4. Health.

4A 5 ■ 15 ■ No ■
4B 5 ■ 15 ■ No ■
5. Retaining identity.

5A 5 ■ 15 ■ No ■
5B 5 ■ 15 ■ No ■

6. Leisure.

6A 5 ■ 15 ■ No ■
6B 5 ■ 15 ■ No ■
6C 5 ■ 15 ■ No ■
6D 5 ■ 15 ■ No ■
6E 5 ■ 15 ■ No ■
7. Culture.

7A 5 ■ 15 ■ No ■
7B 5 ■ 15 ■ No ■
7C 5 ■ 15 ■ No ■
8. Environmental issues.

8A 5 ■ 15 ■ No ■

Health & Well-being
1. Emotional health and 
well-being.

1A 5 ■ 15 ■ No ■
1B 5 ■ 15 ■ No ■
1C 5 ■ 15 ■ No ■
1D 5 ■ 15 ■ No ■
1E 5 ■ 15 ■ No ■
1F 5 ■ 15 ■ No ■
2. Physical health and  
well-being.

2A 5 ■ 15 ■ No ■
2B 5 ■ 15 ■ No ■
2C 5 ■ 15 ■ No ■
2D 5 ■ 15 ■ No ■
2E 5 ■ 15 ■ No ■
3. Stronger communities.

3A 5 ■ 15 ■ No ■
3B 5 ■ 15 ■ No ■
3C 5 ■ 15 ■ No ■
3D 5 ■ 15 ■ No ■
3E 5 ■ 15 ■ No ■
3F 5 ■ 15 ■ No ■

Transport & Access
1. Improve the general 
environment and make it 
more user friendly in the 
main shopping streets.

1A 5 ■ 15 ■ No ■
1B 5 ■ 15 ■ No ■
1C 5 ■ 15 ■ No ■
1D 5 ■ 15 ■ No ■
1E 5 ■ 15 ■ No ■
1F 5 ■ 15 ■ No ■
1G 5 ■ 15 ■ No ■

2. Improve safety for 
pedestrians and cyclists on 
the streets in the towns.

2A 5 ■ 15 ■ No ■
2B 5 ■ 15 ■ No ■
2C 5 ■ 15 ■ No ■
2D 5 ■ 15 ■ No ■
2E 5 ■ 15 ■ No ■
2F 5 ■ 15 ■ No ■
2G 5 ■ 15 ■ No ■
3. Reduce the number 
and size of vehicles in 
the centre of the towns 
– particularly the main 
shopping streets.

3A 5 ■ 15 ■ No ■
3B 5 ■ 15 ■ No ■
3C 5 ■ 15 ■ No ■
3D 5 ■ 15 ■ No ■
3E 5 ■ 15 ■ No ■
3F 5 ■ 15 ■ No ■
3G 5 ■ 15 ■ No ■
3H 5 ■ 15 ■ No ■
4. Improve car parking 
arrangements to encourage  
use of car parks on periphery  
of town centres.

4A 5 ■ 15 ■ No ■
4B 5 ■ 15 ■ No ■
4C 5 ■ 15 ■ No ■
4D 5 ■ 15 ■ No ■
4E 5 ■ 15 ■ No ■
4F 5 ■ 15 ■ No ■
5. Helping to ensure a 
prosperous economy.

5A 5 ■ 15 ■ No ■
5B 5 ■ 15 ■ No ■
5C 5 ■ 15 ■ No ■
5D 5 ■ 15 ■ No ■
5E 5 ■ 15 ■ No ■

Young People
1. Ensuring the quality of 
your social life.

1A 5 ■ 15 ■ No ■
1B 5 ■ 15 ■ No ■
1C 5 ■ 15 ■ No ■
1D 5 ■ 15 ■ No ■
1E 5 ■ 15 ■ No ■
2. Looking after your 
health needs.

2A 5 ■ 15 ■ No ■
2B 5 ■ 15 ■ No ■
2C 5 ■ 15 ■ No ■

3. Feeling valued,  
and proud to be part of 
our community.

3A 5 ■ 15 ■ No ■
3B 5 ■ 15 ■ No ■
3C 5 ■ 15 ■ No ■
3D 5 ■ 15 ■ No ■
3E 5 ■ 15 ■ No ■
3F 5 ■ 15 ■ No ■
4. Getting out and about.

4A 5 ■ 15 ■ No ■
4B 5 ■ 15 ■ No ■
4C 5 ■ 15 ■ No ■
5. Planning a future in 
the area.

5A 5 ■ 15 ■ No ■
5B 5 ■ 15 ■ No ■
5C 5 ■ 15 ■ No ■
5D 5 ■ 15 ■ No ■

Neighbouring Parishes
1. Traffic and transport in 
the villages.

1A 5 ■ 15 ■ No ■
1B 5 ■ 15 ■ No ■
1C 5 ■ 15 ■ No ■
1D 5 ■ 15 ■ No ■
1E 5 ■ 15 ■ No ■
1F 5 ■ 15 ■ No ■
1G 5 ■ 15 ■ No ■
2. Housing and 
accommodation in the 
villages.

2A 5 ■ 15 ■ No ■
2B 5 ■ 15 ■ No ■
2C 5 ■ 15 ■ No ■
3. Retaining facilities and 
local distinctiveness.

3A 5 ■ 15 ■ No ■
3B 5 ■ 15 ■ No ■
3C 5 ■ 15 ■ No ■
3D 5 ■ 15 ■ No ■
4. Working with 
our partners.

4A 5 ■ 15 ■ No ■
4B 5 ■ 15 ■ No ■
4C 5 ■ 15 ■ No ■

Your Suggestions

Collection Points
Listed below are the 
locations for all the 
collection points. Look 
for our clearly-marked 
boxes, fold up this 
completed sheet, and 
drop it into the box.
•  Falmouth Library lobby

•  Penryn Town Council  
office lobby

•  Asda lobby
•  Co-op Pioneer lobby
•  Tesco Falmouth
• Rowes Bakers, Market Strand
•  Marks and Spencer Falmouth 

main pay desk
•  Cornwall Council One-Stop 

Shops, Falmouth and Penryn
•  Tremough campus refectory
•  Woodlane campus refectory
•  Dartington campus refectory
•  Falmouth Marine  

School lobby
•  Falmouth Community  

School lobby
•  Penryn College lobby
•  National Maritime Museum 

Cornwall lobby
•  Penryn Town Museum 

entrance lobby

(PLEASE PRINT)
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